
AI DRIVEN PUBLIC
RELATIONS: REDEFINING
STORYTELLING,
STAKEHOLDER
ENGAGEMENT & BRAND
REPUTATION

Dubai - UAE
12 - Jan 2026 - 23 - Jan 2026
$10,000



Introduction
Public relations is undergoing a fundamental transformation driven by artificial intelligence.
Organizations no longer rely only on traditional media relations or manual communication
planning. Instead, they use data, automation, and intelligent tools to shape narratives,
engage stakeholders, and protect brand reputation in real time. AI enables communication
professionals to understand audience behavior, predict sentiment, personalize messaging,
and respond to emerging issues with speed and precision.

This advanced program explores how artificial intelligence is reshaping modern public
relations strategies. It focuses on AI-powered storytelling, digital stakeholder engagement,
media intelligence, reputation management, and crisis response. Participants will learn how
to combine strategic communication principles with AI tools to create impactful narratives,
build trust, and strengthen organizational credibility across digital platforms.

The course is designed to bridge the gap between communication strategy and emerging
technology. It equips professionals with practical knowledge and applied skills to use AI
responsibly, ethically, and effectively in public relations environments. By the end of the
program, participants will understand how AI can enhance creativity, improve decision-
making, and elevate the strategic role of public relations within organizations.



AI Driven Public Relations: Redefining Storytelling,
Stakeholder Engagement & Brand Reputation  Course
Objectives
Understand the strategic role of artificial intelligence in modern public relations
functions.Apply AI tools to develop compelling, data-driven storytelling and brand
narratives.Analyze stakeholder behavior, sentiment, and expectations using AI-based
insights.Enhance media relations through AI-powered monitoring, targeting, and evaluation
tools.Design personalized communication strategies across digital and social media
platforms.Strengthen brand reputation management using predictive analytics and real-
time monitoring.Prepare and manage communication during crises using AI-supported
response frameworks.Integrate ethical, governance, and transparency principles in AI-
driven communication.Measure public relations performance using advanced analytics and
intelligent dashboards.Build future-ready public relations strategies aligned with
organizational goals.

Course Methodology
This course uses an interactive and practice-oriented approach, combining expert-led
sessions, case studies, guided discussions, applied exercises, and strategic simulations.
Participants will work with real-world scenarios and practical frameworks to ensure
immediate application in professional environments.

Who Should Take This Course
- Public relations and corporate communication professionals

- Media relations and press officers

- Brand and reputation managers

- Marketing and communication leaders



- Digital communication and social media managers

- Government and public sector communication teams

- Professionals involved in stakeholder engagement and public affairs

AI Driven Public Relations: Redefining Storytelling,
Stakeholder Engagement & Brand Reputation  Course
Outlines

Day 1: Foundations of AI in Public Relations
- Evolution of public relations in the age of artificial intelligence

- Key AI concepts relevant to communication professionals

- From traditional PR to intelligent communication ecosystems

- Strategic value of AI for credibility, trust, and influence

Day 2: AI-Powered Storytelling and Content Strategy
- Data-driven storytelling principles

- Using AI to identify audience interests and narrative opportunities

- Content personalization and adaptive messaging

- Balancing creativity and automation in storytelling

Day 3: Stakeholder Intelligence and Audience Analysis
- Mapping stakeholders using AI analytics

- Sentiment analysis and perception tracking

- Predicting stakeholder expectations and reactions



- Building trust through insight-based communication

Day 4: AI in Media Relations and Press Engagement
- Media monitoring and media intelligence tools

- Identifying journalists and influencers using AI

- Measuring media impact and message reach

- Enhancing press strategies with predictive insights

Day 5: Digital PR and Social Media Optimization
- AI-driven social listening and engagement analysis

- Optimizing posting strategies and timing

- Managing online conversations and communities

- Preventing reputational risks in digital spaces

Day 6: Brand Reputation Management with AI
- Reputation risk identification and early warning systems

- Real-time monitoring of brand perception

- Managing misinformation and negative narratives

- Strengthening long-term brand trust

Day 7: Crisis Communication and AI-Supported
Response
- Crisis detection using AI signals

- Scenario planning and response modeling

- Speed, accuracy, and consistency in crisis messaging



- Post-crisis analysis and reputation recovery

Day 8: Ethics, Governance, and Responsible AI in PR
- Ethical challenges of AI-driven communication

- Transparency, bias, and accountability

- Governance frameworks for AI use in PR

- Maintaining credibility and public trust

Day 9: Measuring PR Performance with AI Analytics
- Key performance indicators for modern PR

- AI-based dashboards and reporting tools

- Linking PR outcomes to organizational strategy

- Continuous improvement through data insights

Day 10: Future PR Strategies and Practical Integration
- Designing an AI-enabled PR strategy roadmap

- Integrating AI into existing communication structures

- Skills and capabilities for future PR leaders

- Practical workshop: building an AI-driven PR framework



Conclusion
By successfully completing this program, participants will gain advanced knowledge of how
artificial intelligence can transform public relations practices. They will be equipped to
design intelligent communication strategies, improve stakeholder engagement, strengthen
brand reputation, and respond effectively to emerging challenges. This course empowers
professionals to move beyond traditional PR approaches and adopt data-driven, ethical,
and future-ready communication practices, supported by the expertise and professional
standards of Gentex Training Center.


